
Business Studies Year 11 Medium Term Plan 
Autumn Term 1 

 

Learning 
Overview 

(Contents) 

Unit 4 - Marketing  
-  M a r k e t  r e s e a r c h   
-  T h e  m a r k e t   

 

Assessment 
Opportunities 

End of topic Tests 
End of term assessment  

Textbooks 
Published Lesson 
Resources 

Pearson Edexcel International GCSE (9–1) Business 

 

 

Week 
Number 

Learning Overview / objective (outlined above) 

What should pupils know, understand and be able to do by the end of the 
week? 

(Use clear Success criteria) 

 

1 Unit 4 – Marketing  
-  M a r k e t  R e s e a r c h   

-  T h e  p u r p o s e  o f  m a r k e t  r e s e a r c h :  
t o  i d e n t i f y  a n d  u n d e r s t a n d  c u s t o m e r  n e e d s  
t o  i d e n t i f y  g a p s  i n  t h e  m a r k e t  
t o  r e d u c e  r i s k  
t o  i n f o r m  b u s i n e s s  d e c i s i o n s .  

2 Unit 4 – Marketing  
-  M a r k e t  R e s e a r c h  

-  M e t h o d s  o f  m a r k e t  r e s e a r c h :   
p r i m a r y  r e s e a r c h :  
s u r v e y   
q u e s t i o n n a i r e   
f o c u s  g r o u p   
o b s e r v a t i o n   
t e s t  m a r k e t i n g   
s e c o n d a r y  r e s e a r c h :  
i n t e r n e t  
m a r k e t  r e p o r t s   
g o v e r n m e n t  r e p o r t s .  

 

3 Unit 4 – Marketing  -  T h e  u s e  o f  d a t a  i n  m a r k e t  r e s e a r c h :  



-  M a r k e t  R e s e a r c h  q u a l i t a t i v e  a n d  q u a n t i t a t i v e  d a t a  
t h e  r o l e  o f  s o c i a l  m e d i a  i n  c o l l e c t i n g  m a r k e t  r e s e a r c h  
d a t a  
t h e  i m p o r t a n c e  o f  t h e  r e l i a b i l i t y  o f  m a r k e t  r e s e a r c h  
d a t a .  

4 Unit 4 – Marketing  
-  T h e  M a r k e t   

-  I m p o r t a n c e  o f  m a r k e t i n g :   
s a t i s f y i n g  c u s t o m e r  n e e d s  
b u i l d i n g  c u s t o m e r  r e l a t i o n s h i p s   
k e e p i n g  c u s t o m e r  l o y a l t y   
m a r k e t  o r i e n t a t i o n  a n d  p r o d u c t  o r i e n t a t i o n  
m a r k e t  s h a r e  a n d  a n a l y s i s   
n i c h e  a n d  m a s s  m a r k e t i n g  

5 Unit 4 – Marketing  
-  T h e  M a r k e t  

-  R e s p o n d i n g  t o  c h a n g e s  i n  t h e  m a r k e t :  
c h a n g i n g  c u s t o m e r  n e e d s  
c h a n g i n g  c u s t o m e r / c o n s u m e r  s p e n d i n g  p a t t e r n s   
i n c r e a s e d  c o m p e t i t i o n  

6 Unit 4 – Marketing  
-  T h e  M a r k e t  

-  H o w  b u s i n e s s e s  u s e  m a r k e t  s e g m e n t a t i o n  t o  t a r g e t  
c u s t o m e r s :  
i d e n t i f y i n g  m a r k e t  s e g m e n t s :   
l o c a t i o n   
d e m o g r a p h i c s   
l i f e s t y l e   
i n c o m e   
a g e .  

7 Unit 4 – Marketing  End of term assessment  

 

 

 

 

 

 

 

 

 



 

Business Studies Year 11 Medium Term Plan 
Autumn Term 2 

 

Learning 
Overview 

(Contents) 

Unit 4 – Marketing  
-  M a r k e t i n g  M i x  

P r o d u c t   
P r i c e  
P l a c e  
P r o m o t i o n   

Assessment 
Opportunities 

End of topic Tests 
End of term assessment  

Textbooks 
Published Lesson 
Resources 

Pearson Edexcel International GCSE (9–1) Business 

 

 

Week 
Number 

Learning Overview / objective (outlined above) 

What should pupils know, understand and be able to do by the end of the 
week? 

(Use clear Success criteria) 

 

1 Unit 4 – Marketing 
-  T h e  M a r k e t i n g  M i x  

-  I n t r o d u c t i o n  t o  M a r k e t i n g  M i x   
Product:  

d e v e l o p m e n t  o f  a  n e w  p r o d u c t / s e r v i c e  
t h e  d i f f e r e n c e  b e t w e e n  g o o d s  a n d  s e r v i c e s   

2 Unit 4 – Marketing 
-  T h e  M a r k e t i n g  M i x  

Product: 
-  p a c k a g i n g  a n d  i t s  i m p o r t a n c e  

p r o d u c t  l i f e  c y c l e  –  m a i n  p h a s e s  a n d  e x t e n s i o n  s t r a t e g i e s  
m a n a g i n g  a n d  r e v i e w i n g  t h e  p r o d u c t  p o r t f o l i o  ( B o s t o n  
m a t r i x ) .  

3 Unit 4 – Marketing 
-  T h e  M a r k e t i n g  M i x  

Price: 
-  T h e  m a i n  p r i c i n g  s t r a t e g i e s  a n d  w h e n  t h e y  m i g h t  b e  

a p p l i e d :  
c o s t  p l u s  



p e n e t r a t i o n  
c o m p e t i t i o n   
s k i m m i n g   
p r o m o t i o n a l  

4 Unit 4 – Marketing 
-  T h e  M a r k e t i n g  M i x  

Place  
-  d i s t r i b u t i o n  c h a n n e l s :  

m e t h o d s  o f  d i s t r i b u t i o n  

-  r e t a i l e r s  &  e - t a i l e r s  ( e - c o m m e r c e ) .  
Promotion:  

p r o m o t i o n  s t r a t e g i e s  f o r  d i f f e r e n t  m a r k e t  s e g m e n t s :  
a d v e r t i s i n g   
s p o n s o r s h i p   
p r o d u c t  t r i a l s   
s p e c i a l  o f f e r s   
b r a n d i n g   

5 Unit 4 – Marketing 
-  T h e  M a r k e t i n g  M i x  

Promotion 
-  a b o v e  t h e  l i n e  a n d  b e l o w  t h e  l i n e  p r o m o t i o n  t e c h n i q u e s  
-  p u b l i c  r e l a t i o n s  –  i m p r o v i n g  c o m p a n y  i m a g e / b r a n d  

6 Unit 4 – Marketing 
-  T h e  M a r k e t i n g  M i x  

Promotion  
-  t h e  u s e  o f  t e c h n o l o g y  i n  p r o m o t i o n :   

t a r g e t e d  a d v e r t i s i n g  o n l i n e   
v i r a l  a d v e r t i s i n g  v i a  s o c i a l  m e d i a   
e - n e w s l e t t e r s   

-  t h e  i m p o r t a n c e  o f  a  b r a n d .  

7 Unit 4 – Marketing Assessment end of term  

 

 

 


